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MENDOZA

area 148,827 km?
(57,462 sg. mi)
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ECONOMIC SECTORS MENDOZA

- Agriculture and Livestock (6%)
zMining (6%)
Manufactures (15%)

# Electricity, Gas and Water (2%)

# Construction (2%)

® Shops, Restaurants, Hotels (19%)
® Transport and Communications
(10%)

Financial Services (18%)

Social and Personal Services (22%)




EXPORTS BREAKDOWN MENDOZA

INDUSTRIAL EXPORTS TO 139
RAWMATERIALS g MANUFACTURING DESTINATIONS
. USD 1,6
oanp 4 — BILLION
ENERGY 42.5% P OB

MAIN DESTINATIONS
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WHY CHOOSING MENDOZA TO INVEST?

ABUNDANCE STRATEGIC
OF NATURAL LOCATION AND
RESOURCES ' CONNECTIVITY

INDUSTRIAL TECHNOLOGICAL
DEVELOPMENT ‘ DEVELOPMENT

HUMAN
CAPITAL



STRATEGIC LOCATION AND

CONNECTIVITY

Mendoza is located at a strategic geopolitical point for trade
integration of MERCOSUR with the Pacific Alliance.

"
LOGISTIC CONNECTIVITY

3,000 Km

Mendoza “s Airport is one of the
most modern air terminal within

1,000 Km Argentina. It has 24-hour

operational capacity, which

360 Km generates new routes and more

frequencies.

Santiago de Chile

It connects directly to the cities
of Buenos Aires, Santiago de
of the goods transported by land from Chile, S&o Paulo and Panama,

Mercosur countries to the Pacific ports linking Mendoza with the rest of
go through the Cristo Redentor Pass the world.

(across the Andes) located in Mendoza.




ABUNDANCE OF NATURALS

RESOURCES

AGRICULTURE

1° ARGENTINE PRODUCER

o

WINE GARLIC CANNED OREGANO DRIED
PEACHES PLUMS

2° ARGENTINE PRODUCER

® ®

PEARS VEGETABLES NUTS




ABUNDANCE OF NATURALS

RESOURCES
ENERGY

CONVENTIONAL NON-CONVENTIONAL
OIL & GAS VACA MUERTA

4th position in crude oil extraction
and 8th in conventional gas

exploitation 4th .
2 extraction sedimentary basins of world reserve of oil

hydrocarbon resources consisting of
a total of 54 exploitation areas

nd
2 world reserve of shale

Reserves of potassium, copper, gypsum, silicon, gold, iron, quartz, barite, manganese, zinc,
bentonite, aggregates, different types of rocks and talc, among others, are found in the soil and
subsoil. Raw materials for the production of cement can also be found.



ABUNDANCE OF NATURALS

RESOURCES
ENERGY

RENEWABLE ENERGY
SOLAR, WIND, GEOTHERMAL, HYDROELECTRIC

Hydroelectric Power Plants
Thermal Power Stations
Photovoltaic Parks
Hydroelectric Small Developments
Wind Power Plants



INDUSTRIAL DEVELOPMENT

WINE INDUSTRY

MENDOZA: 5° WINE PRODUCER IN THE WORLD

Producer of Generates more ] ]
wine of than of the wineries Malbec from

. ) are located in Mendoza is the

(70% of wine national A.\rgentina’s varietal of
production) wine exports Argentina

The wine industry has been one of the most dynamic sectors of the local
economy and the largest recipient of genuine FDI in recent years.



INDUSTRIAL DEVELOPMENT

METALWORKING
INDUSTRY

FOOD AND AGRICULTURAL
BEVERAGES OIL EXTRACTION MINING AND WINE
INDUSTRIES AND REFINING DEVELOPMENT PRODUCTION

Main destinations: Australia, Bolivia, Brazil, Bulgaria, Chile, China, Colombia, South Korea, Ecuador,
Egypt, Spain, United States, Fiji, France, Guatemala, Honduras, India, Italia, Mexico, Moldova, Peru,
Poland, Russia, Serbia, South Africa, Uruguay and Venezuela.



TOURISTIC DEVELOPMENT

TOURISM

MENDOZA: FAVORITE DESTINATION in ARGENTINA

2"9 most popular destination of Argentina
2,5M of tourists in 2021

Mendoza is a member of the Great Wine
Capitals Network (11 cities in the world)

T




TOURISTIC DEVELOPMENT

TOURISM

MENDOZA: FAVORITE DESTINATION POSTCOVID

CABA Mendoza

Evoluciéon historica. Tasa Ocupacion Habitaciones

Mendoza shows a noticeable post-pandemic tourism recovery. According to
data from the Hotel Occupancy Survey in Argentina, Mendoza outperforms
destinations such as Buenos Aires or North Argentina, which had higher
growth and occupancy figures before the pandemic.



98%

LITERACY RATE
OF MENDOZA"'S
POPULATION

LOCAL UNIVERSITIES”
PROGRAMS COVER 98%
OF THE TOTAL DEGREE
OPTIONS IN ARGENTINA

HIGHER
INSTITUTES
(TECHNICAL and
COMMUNITY
COLLEGES)

1O uNIVERSITIES

HUMAN CAPITAL

(2 publics + 8 privates)
B + 70,000 university students per
year

®» + 2,800 schools (elementary and
secondary education)

Mendoza City has the highest
percentage of university graduates,
3 out of 10 people have an
undergraduate degree.



KNOWLEDGE-BASED SERVICES

MENDOZA
LEADER IN ICT DEVELOPMENT IN WESTERN ARGENTINE

3,000 Attending STEM

programs on 8
STUDENTS . "
Universities

'IST in Infrastructure 420

Index COMPANIES

PLACE

3rd Index of access and

use in education
place




KNOWLEDGE-BASED SERVICES

It is a joint investment from companies, government
and universities.

LARGEST Main Building and 3,7 hectares of companies’ sites
already built

TECHNOLOGY

PARK IN THE + 4 hectares to be built

COUNTRY It houses 22 companies and 2 Universities
Accelerator Zone for start-ups
Testing and Innovation Lab
HIGHLY QUALIFIED HUMAN RESOURCES
ACADEMIC EXCELLENCE

REASONS TO ENGLISH PROFICIENCY IN ITS LABOR FORCE

INVEST IN THE INNOVATION AND CREATIVITY
I CT ICT SECTOR IN LOCAL INDUSTRY WITH INTERNATIONAL LEVEL COMPETITIVE
FEATURES
INVESTMENT MENDOZA

SUSTAINED MARKET GROWTH AND LOCAL INFRASTRUCTURE

LEGAL FRAMEWORK THAT ENCOURAGES THE DEVELOPMENT OF THE
SECTOR.

RESEARCH AND DEVELOPMENT ENCOURAGEMENT (R+D).



KNOWLEDGE-BASED SERVICES

AUDIOVISUAL INDUSTRY

&

PRODUCTION DIGITAL POST-PRODUCTION
CONTENT

PRODUCTS
Development of content for AUDIOVISUAL PRODUCTIONS such as films, television,
videogames and web pages.

Provision of PRODUCTION SERVICES
photography, casting, set design, sale and rental of film equipment and
post-production services

150 MSMEs directly employ hundreds of professionals and technicians.
They also demand gastronomic services, lodging, transportation, clothing, among
others, generating THOUSANDS OF QUALIFIED WORK POSTS.



KNOWLEDGE-BASED SERVICES

In Mendoza, added value is created through design

in industries such as beverages, software, media, D ES I G N

fashion and advertising.

GRAPHIC INDUSTRIAL FASHION MEDIA
DESIGN DESIGN DESIGN DESIGN

Design is a differentiating element, adding value and quality so that
Mendoza's products capture new markets.
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