
Introduction of

FIRST CLASS GLOBAL CORP.

Established  in  2003



President - Mr. Marshal Wang
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Current Position

YƛƴƎƳƻǊƛ /ƻǊǇƻǊŀǘƛƻƴΦΦΧΧΧΧΧΦtǊŜǎƛŘŜƴǘ

First Class Global Corp...President

CƛǊǎǘ aŀƭƭ /ƻǊǇƻǊŀǘƛƻƴΦΦΧΧΧΦΧΦtǊŜǎƛŘŜƴǘ

Changhua Alumni Association in 
¢ŀƛǇŜƛΧΧΧΧΧΧΧΧΧΧΧΧΧΧΦΦ/ƘŀƛǊƳŀƴ

National Taipei University, Dept. of 
9ŎƻƴƻƳƛŎǎ !ƭǳƳƴƛ !ǎǎƻŎƛŀǘƛƻƴΧΦ/ƘŀƛǊƳŀƴ

Work experience ïAirline Finance and 
Banking, Tourism, Food Industry

¢ŀŎƘŀƴ {ŜŎǳǊƛǘƛŜǎ /ƻΦ [ǘŘΧΧ/ƘŀƛǊƳŀƴ

.ǊƻŀŘǿŀƴ LƴŎΦΧΧΧΧΧΧΧΧΦ/9h

/ƘƛƴƎ ¸ƛ {ŜŎǳǊƛǘƛŜǎ /ƻΦΣ[ǘŘΦΧΦtǊŜǎƛŘŜƴǘ 

CƻǊƳƻǎŀ !ƛǊƭƛƴŜǎΧΧΧΧΧΧΦ tǊŜǎƛŘŜƴǘ 

Asia Trust And Investment 
/ƻǊǇΦΧΧΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦΦaŀƴŀƎŜǊ



Business Activity

łImporting a wide selection of high-
quality food products and beverages 
from overseas 
manufacturers/suppliers.

łKing Pork (self-raised pigs, sales of 
processed pork products) made in   
Taiwan. 

ü95% Japan
ü5% Taiwan, Italy, Turkey, 

Hungary, Kosovo, Spain, etc.



ѷꜜ֢ ẓ ᴥȳ Ϛ₇ ₇

ň

ł

ł210

ň60

ł ̪ ̫

Taiwan Japan I taly

ňRAVIDA



PREMIUM SELECTIONS 

ň -

ł

ň

łACACIA

ł

Spain Hungary KosovoTurkey

ňTARIS ł

łRUGOVE

ӑ כ ד н



Distribution Channels
ω Retail stores in Taiwan-/ƛǘȅΩ{ǳǇŜǊ  

SOGOFuhsing Branch

ω Headquarter in Taipei  

ÅFlagship store across Taipei Arena



Distribution Channels- COSTCO TAIWAN  
1. Road-show promotions held on weekly 

basis in Costco branches in rotation 
around Taiwan since 2009. 

2. Food samplings were provided to Costco 
ƳŜƳōŜǊǎ ŦƻǊ ŦǊŜŜ ǘŀǎǘƛƴƎ ōȅ CƛǊǎǘ /ƭŀǎǎΩ 
sales persons from 2009- 2016.

3. More than 167 items of Japanese and 
Taiwanese products have been introduced 
to Costco in Taiwan for the last 9 years.

4. Five top-sale products from First Class 
were selected by Costco and now 
displayed on shelf everyday since 2016. 



Marketing Strategies ςFace to Face and Internet

1. Arrange regular short term promotions in Taiwan annually depending 
on different product lines such as Japanese food fair or European food 
exhibition in trade center.  

2. Host Cooking Class in flagship store every Wednesday. 

3. Cooperate with small or large business entities such as banks,  
brokerage houses, lion clubs, retired teachers via free luncheon and 
product seminar.  

4. Overseas promotions ςHong Kong and China. 

5. Social media network- e.g. homepage, 

6. Product placement on TV and news report.               (The way to happiness) FTV




