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Introduction of
FIRST CLASS GLOBAL CORP.

Established in 2003
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President - Mr. Marshal Wang

l:J \4 Work experiencei Airline Finance and
Current Position Banking, Tourism, Food Industry
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#-&% Business Activity

t Importing a wide selection of high
guality food products and beverage
from overseas
manufacturers/suppliers.

t King Pork (selfaised pigs, sales of
processed pork products) made In
Taiwan.
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LA Distribution Channels

FIRST SUPFPR

w Retail stores in Taiwan A ( & Q{ dzl9Shepdquarter in Taipei
SOGQOruhsing Branch
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Distribution ChannelsCOSTCO TAIWAN

. Roadshow promotions held on weekly
basis in Costco branches in rotation
around Taiwan since 2009.

. Food samplings were provided to Costco f§
YSYOSNE T2N FNBS GL
sales persons from 2002016.
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. More than 167 items of Japanese and  [Hifjygg, S S N N Sy
Taiwanese products have been introducef@sfilliypp 304N ma

to Costco in Taiwan for the last 9 years.

. Five topsale products from First Class
were selected by Costco and now
displayed on shelf everyday since 2016
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Marketing Strategies; Face to Face and Internet

1. Arrange regular short term promotions in Taiwan annually depending
on different product lines such as Japanese food fair or European food
exhibition in trade center.

2. Host Cooking Class in flagship store every Wednesday

3. Cooperate with small or large business entities such as banks,
brokerage houses, lion clubs, retired teachers via free luncheon and
product seminatrr.

4. Overseas promotiong Hong Kong and China.
Social media networke.g. homepag (e ) K& s Yul@Dd
6. Product placement on TV and news repoﬁ,a.g # T (The way to happinessyTV
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