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Invest in Bogota: investment promotion and international marketing 
agency of the city of Bogotá 
 

- Non-profit  

- Bogota Chamber of Commerce 

- Bogota Secretary of Econ Dev 

- Created in 2006 
- Mixed, public-private 

- Managed under private law 



Invest in Bogota works in three main fronts to promote investment 
and city image internationally  

Target clients 

Å Investor in strategic sectors: generating high 
quality employment and contributing to with 
tecnology transfer. 

Å Influencers and opinion generators 

FDI Promotion and 
facilitation 

City Marketing Strategy 
 

Investment  
Climate  



Custom made information  and opportunity analysis 
 

General, sector and company specific information according 

to investor needs, understanding of business opportunities, 

business agendas for site visits, meeting arrangements with 

key players. 

 

Advice during start-up 
 

Guidance on permits, regulations and business set-up 

activities, identification of possible locations or offices, 

contacts with potential suppliers, clients or partners. 

 

Aftercare services 
 

Follow-up on company's development, support in expansion 

projects, networking with other companies, continuous 

monitoring and improvement of business climate. 

Services provided by the agency 

We provide services to foreign investors willing to start operations in 
Bogota 



Invest in Bogota has facilitated more than 140 investment projects in 
high added value sectors 
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World Bank ranked Invest in Bogota as the best investment 
promotion agency in Latin America in 2009 
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 N a tio n a l  S u b n a tio n a l 

Global Investment Promotion Agency Ranking 

Source: FIAS Global Investment Promotion Benchmarking 

Rk Ciudad/País Agencia

1 Bogotá, Colombia* Invest in Bogota

2 Costa Rica CINDE

3 Nicaragua PRONicaragua

4 Colombia Proexport

5 Brasil APEX

6 Ecuador CORPEI

7 Jamaica Jamaica Trade and Invest

8 Puerto Rico PRIDCO

9 Honduras FIDE, Inversiones y Exportaciones
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Colombia facts and figures 

Source: Proexport 



A competitive location with easy access to markets around the world  

Source: Proexport 



Colombia is one of the largest countries in Latin America in terms of 
market and population ... 

Source: International Monetary Fund, World Economic Outlook Database October 2013 

199.9

118.2

47.2 41.5
30.9 30.0

17.6 14.9
4.8 3.4

-

20.0 

40.0 

60.0 

80.0 

100.0 

120.0 

140.0 

160.0 

180.0 

200.0 

Brazil Mexico ColombiaArgentina Peru Venezuela Chile EcuadorCosta RicaUruguay

M
ill

io
n

 o
f p

e
o
p

le

Population in Latin America (2013)

49

57

91

210

282

367

369

485

1,327

2,190

0 300 600 900 1,200 1,500 1,800 2,100 2,400

Costa Rica

Uruguay

Ecuador

Peru

Chile

Venezuela

Colombia

Argentina

Mexico

Brazil

US$ Billions

GDP in Latin America (2013)



Χwith an excellent economic performance during 2013  

GDP growth:  

4.3% 

Higher than expected 

average growth rate for 

Latin America (2.7%) 

Unemployment 

rate: 9.6% 

Lowest unemployment 

rate in the last 13 

years 

Direct foreign 

investment: US$ 

16,772 million 

 
Highest FDI level in 

the last 20 years 

Export of goods:  

US$ 58.8 MM 

Exports have had an 

average growth rate of 

16,6% in the past decade 

Controlled 

inflation: 1,94%  

Below inflation 

target 

Source: DANE, Quarterly accounts, Consumer Prices Index (CPI), Grand Integrated Household Survey (GIHS), Trade Balance; IMF,  

World Economic Outlook Database October 2013. 



According to its political stability and dynamic economy, Colombia has 
ōŜŜƴ ǊŀƴƪŜŘ ŀƳƻƴƎ ǘƘŜ Ƴƻǎǘ ŎƻƳǇŜǘƛǘƛǾŜ ƳŀǊƪŜǘǎ ƛƴ [ŀǘƛƴ !ƳŜǊƛŎŀΧ 

3. According to the Global Competitiveness 

Report 2013-2014 from the WEF, Colombia 

displays competitive strengths in:  

 

VMacroeconomic environment 

quality 

VLarge market size 

VFairly sophisticated business 

VSuccessfully adopting technology 

VEnhancing innovation. 

 

2. Is the fourth most competitive country 
in Latin America: IMD, World 
Competitiveness Yearbook 2013 

1.It is the third best country on Ease of doing 

business in Latin America* (2014) over 

Mexico, Argentina and Brazil.  

Source 1: World Bank, Doing Business 2014. *It doesn t include Puerto Rico / Source 2: IMD, World Competitiveness Yearbook 2013         

Source 3: WEF, Global Competitiveness Report 2013-2014 



Χƛƴ ŦŀŎǘΣ /ƻƭƻƳōƛŀΩǎ ŎǊŜŘƛǘ ǊŀǘƛƴƎ ǿŀǎ ǊŀƛǎŜŘ ǘƻ άƛƴǾŜǎǘƳŜƴǘ ƎǊŀŘŜέ ōȅ 
Ƴŀƛƴ LƴǘŜǊƴŀǘƛƻƴŀƭ !ƎŜƴŎƛŜǎΧ 

Process Invest in Bogota based on Standard & Poor s and Moody s 2014 
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ΧŀƴŘ ŀ ōŜǘǘŜǊ ƛƴǘŜǊƴŀǘƛƻƴŀƭ ǇŜǊŎŜǇǘƛƻƴ ŀƴŘ ŀ ƎƻƻŘ ōǳǎƛƴŜǎǎ ŎƭƛƳŀǘŜ 
have generated a substantial increase in foreign visitors 

*Data to November 

Source: Migracion Colombia. 
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United States 

297,374 visitors 

18% share 

Venezuela 

231,291 visitors 

14% share 

Argentina 

115,645 visitors 

7% share 

Origin of foreign 
visitors in Colombia (2013*) 



For these and more reasons, Colombia nowadays is often in the 
ǿƻǊƭŘΩǎ ƘŜŀŘƭƛƴŜǎΧ 

 

Source: Proexport 



/ƻƭƻƳōƛŀ ƛǎ ŦƻǳƴŘƛƴƎ ƳŜƳōŜǊ ƻŦ ǘƘŜ άtŀŎƛŦƛŎ !ƭƭƛŀƴŎŜέΣ ŀ ƴŜǿΣ ǇƻǿŜǊŦǳƭ 
ŜŎƻƴƻƳƛŎ ƎǊƻǳǇ ƛƴ [ŀǘƛƴ !ƳŜǊƛŎŀ ŀƴŘ ǘƘŜ /ŀǊƛōōŜŀƴ Χ 

 

Source: IMF; TradeMap; UNComtrade; CEPAL 

GDP: US$ 2,124 Billion 

(2013) 

37% of Latin America and 

the Caribbean s GDP 

FDI: US$73,534 million 

(2012) 

42% of Latin America and 

the Caribbean FDI 

GDP average growth: 

3.6% (2013) 

Higher than Latin America 

and the Caribbean GDP 

average growth (2.7%) 

Population: 

214 million of people (2013) 

36% of Latin America and 

the Caribbean population 

 

International Trade:  

US$ 1.1 Trillion (2012) 

50% of Latin America and  

Caribbean international 

trade 



Χŀ ƎǊƻǳǇ ƻŦ ŎƻǳƴǘǊƛŜǎ working for economic synergies, with international 
integration targeting the Asian-Pacific market   

 

Source: Organization of American State's Foreign Trade Information System ; www. alianzapacifico.net 
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46 Countries   

9 FTA s * with 

46 
Countries   

15 FTA s * with 

50 Countries   

18 FTA s * with 

56 Countries   

Free Trade Zone 

between  member 

countries 

Equal treatment for 

cross-border 

trading 

Agreement to avoid 

double Taxation  

Free movement of 

nationals 

Equal treatment to 

domestic and 

foreign investors  

Main benefits of the Pacific Alliance 
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Strategic 

location and 

connectivity 

Important 

Internal market 

Available and 

qualified human 

talent 

Service provider 

network 

Competitive 

costs 

Metropolitan 

quality of life 

Invest in Bogota and its network of allies create a difference when it 
comes to promoting Bogota as an attractive investment destination 



We manage the Bogota brand to focus on the ŎƛǘȅΩǎ major attributes 
and landmarks 



Semana Global del Emprendimiento 

Since our September 2013 launch, the brand has been present in 
major events 



... a creative city in constant transformation and progress 

Bogota isΧ  



A city that respects the environment and has been built 

around water. An ideal place to grow, live and enjoy. 

It is young, diverse and 

modern. 

A growing business hub in Latin America focused on 

developing high value added services.  

VBogota has a workforce of over 4 million people of which 69% are between 16 and 44 
years old. 

V100,400 students graduate every year from 115 post-secondary education institutions. 

VFinancial hub for Colombia and the Andean region. 
V8th best city in Latin America for doing business (2013). 

V5,016 parks.  
V14 wetlands. 


