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Investin Bogota:investment promotion and international marketing
agencyof the city of Bogota

- Createdin 2006

- Mixed, public-private

- Managedunder private law

- Non-profit

- BogotaSecretaryof EconDev
- BogotaChamberof Commerce
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Invest in Bogotaworks in three main fronts to promote investment
and city imageinternationally

A Investor in strategic sectors generating high
» guality employment and contributing to with

tecnologytransfet
A Influencersand opinion generators

FDIPromotionand Investment City MarketingStrategy
facilitation Climate
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We provide servicesto foreign investors willing to start operations in
Bogota

Services provided by the agency

Custom made information and opportunity analysis

General, sector and company specific information according
to investor needs, understanding of business opportunities,
business agendas for site visits, meeting arrangements with
key players.

Invest in Advice during start-up

Guidance on permits, regulations and business set-up
activities, identification of possible locations or offices,
contacts with potential suppliers, clients or partners.

Aftercare services
Follow-up on company's development, support in expansion

projects, networking with other companies, continuous
monitoring and improvement of business climate.




Invest in Bogota has facilitated more than 140 investment projects in
high added value sectors
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World BankrankedInvestin Bogotaasthe bestinvestment
promotion agencyin Latin Americain 2009

Global Investment Promotion Agency Ranking

Austria
Denmark, Copenhage

Sweden
Germany
Canada

United Kingdom, Scotlan
United Kingdom, Mancheste

Rk Ciudad/Pabk Agencia
United Kingdorr 1 |Bogota, Colombia* [Invest in Bogota
France 2 [Costa Rica CINDE
Latvia 3 [Nicaragua PRONicaragua
Ireland 4 |Colombia Proexport
Australia, Queenslan 5 |Brasil APEX
United Kingdom, Londo = 6 |Ecuador CORPEI
Spain 7 |Jamaica Jamaica Trade and Invest
8 [Puerto Rico PRIDCO
9 |Honduras FIDE, Inversiones y Exportaciones
Nicaragua
Lithuania
Australia
Hungary
Hong Kong SAR (Chir
Turkey
Colombia
New Zealanc
0% 20% 40% 60% 80% 100%

National - Subnational

Invest in BLale[ol

Source: FIAS Global Investment Promotion Benchmarking
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Colombiafactsand figures

= S 2
In Colombia 55% of the . In terms of population,
population is less than 30 years Colombia Is twice as populous
old. There are seven as Australia and bigger than all
metropolitan areas with over Centlj\al America.

one million people.

) e

Colombia is the world’'s second

!
. most biodiverse country and is
' among the 12 megadiverse
countries of the planet.

Colombia is the only country in South
America with access to both, the
Atlantic and the Pacific ocean.

Colombia has preferential access to more than 1.5
billion consumers, due to international
trade agreements.

Source: Proexport



A competitive location with easyaccesgo marketsaroundthe world
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Toronto
6HO5M

New York
5H35M

8H20M

@ Over 800 weekly direct
international flights.

@ More than 4.500 weekly domestic

; Sao Paulo fliahts.

L g

aHooM HH45M |
@ Less than 6 hours to the main
capital cities in Latin America.

Santiago Chile Buenos Aires a o
5HOOM 6H15M ® More than 20 different airlines
Chile ‘i Argentina operating in Colombia.
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Source: Proexport



Colombia is one of the largest countries in Latin America in terms of
market and population ...

GDP in Latin America (201:

Brazil

2,190
Mexico
Argentina
Colombia
Venezuela
Chile
Peru
Ecuador
Uruguay
Costa Rica [ 49
0 300 600 900 1,200 15500 1,800 2,100 2,400
US$ Billions L . .
Population in Latin America (2033
199.9
200.0 -+
180.0
o 160.0
Q.
g 1400 1 118.2
,g' 120.0 -
= 100.0 -+
2
= 80.0 4
= 600 - 472 415
400 - 30.9 30.0
’ 176 149
20.0 - . . - 48 3.4

Brazil Mexico ColombiaArgentina Peru Venezuela Chile EcuadorCosta Ricalruguay
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Source: International Monetary Fund, World Economic Outlook Database October 2013




Xwith an excellenteconomicperformanceduring 2013

GDP growth: Unemployment Direct foreign
4.3% rate: 9.6% investment: US$
16,772 million

Higher than expected Lowest unemployment

_ Highest FDI level in
average growth rate for rate in the last 13

the last 20 years

Latin America (2.7%) ‘ years

Export of goods: Controlled
US$ 58.8 MM inflation: 1,94%

Below inflation
target \\\

Source: DANE, Quarterly accounts, Consumer Prices Index (CPI), Grand Integrated Household Survey (GIHS), Trade Balance; IMF, InVE‘St IN BOgOt

Exports have had an
average growth rate of

16,6% in the past decade \7-

World Economic Outlook Database October 2013.



According to its political stability and dynamic economy, Colombia has

6SSY NIY1SR LY2y3a GKS Yz2aid 02VYLIS
. |
Doing E
Buégff& 1.1t is the third best country on Ease of doing
business in Latin America* (2014) over
|  Mexico, Argentina and Brazil.

IM) 2. Is the fourth most competitive country.

11111111111111

el World, Real Learning in Latin AmericaiMD, World

" Competitiveness Yearbook 2013
BOGOTA
Colombia WORLD |
ECONOMIC

3. According to the Global Competitiveness
FORUM Report 2013-2014 from the WEF, Colombia
displays competitive strengths in:

\/ Macroeconomic
quality

V Large market size
V/ Fairly sophisticated business

V/ Successfully adopting technology
V Enhancing innovation.

environment

Source

1: Worl d Bank, Doi ng
Source 3: WEF, Global Competitiveness Report 2013-2014

Busi ness
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Chile Mexico Peru Panama Colombia Brazil Uruguay Costa Rlca Ecuador VenezueIaArgentlna
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Process I nvest Bogota based Standard & Poor s and Mood
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have generated a substantial increase in foreign visitors

Originof foreign

Number of Foreign Visitors to Colombia (20@R13*) visitorsin Colombia (2013*)
B} 1,698,366 United States
HE20.000 1,652,078 [
1,600,000 - 297,374 visitors
1.400.000 - el 18% Share
(7))
S 1,200,000 -
i) Venezuela
> 1,000,000 -
231,291 visitors
800,000 -
541,000 14% share
600,000 -
400,000 1 Argentina
200,000 1 115,645 visitors
0- 7% share

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013*

*Data to November |nVESt In BOgOt
Source: Migracion Colombia.



For these and more reasons, Colombia nowadays is often in the
g2NI RQa KSIRfAYySa

: Is Colombia The Indonesia O
JLatin America?

A Forbes

w Heather West

Colombia: A rediscovered country
pFor decades the rugged Andean landscape
harboured crime and violence, but today
fregional pride is emerging in a revived
feconomy

* Camment Now

For several years now global investors
have looked to the Southeast Asian
archipelago of Indonesia as one of the |
great growth opportunities in Asia-
Pacific, with its natural resources, its
fast-growing economy and 250 million §
people to pay for Western soft drinks,

FINANCIAL
TIMES

FDI, destlnatlon of the future.
SHANGHAL Novembre 13, 2013.

Colombia As A Potential New

Free Tra’de ‘Haven FOrbeS

* Comnant o+ 8

COLOMBIA

By Alexa van Sickle

Colombia, with its 45 million
consumers, has long seemed a
prime market for US. exports in
the region. It has the third-largest
economy in Latin America, and in
2010, U.S. producers exported
more than $11 billion in goods to
Colombia, making it the US.’s

g

Sew = FINANCIAL
! TIMES

Source: Proexport
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GDP: US$ 2,124 Billion
(2013)

Ly >

37% of Latin America and
Mexico the Caribbea

International Trade:

US$ 1.1 Trillion (2012) \

FDI: US$73,534 million

(2012)

\\

50% of Latin America and _ _
: _ : 42% of Latin America and
Caribbean international ,
the Caribbean FDI

trade

Alianza del
Pacifico

Population: GDP average growth:
214 million of people (2013) 3.6% (2013)

36% of Latin America and Higher than Latin America
the Caribbean population and the Caribbean GDP
average growth (2.7%)

Invest in BLale[ol

Source: IMF; TradeMap; UNComtrade; CEPAL



X 3INER dzLJ 2vdrkinQ Brdzgbiiofiesgn@rgieswith international
Integration targeting the AsianPacificmarket

Main benefits of the Pacific Alliance
11 F T A< with
46 Countries

Free Trade Zone

between member

O F T A*with
46

Countries

countries

Equal treatment to % /}. Equal treatment for
domestic and /{( % cross-border
foreign investors trading
15 F T A+with

50 countries ! Alianza del
Pacifico

Free movement of Agreement to avoid

double Taxation

18 F T A+ with nationals

56 Countries

" _ _ . . ) Invest In GBIl
Source: Organization of American State's Foreign Trade Information System ; www. alianzapacifico.net
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Invest in Bogota and its networkf allies createa differencewhen it
comes to promoting Bogota as an attractive investment destination

Available and _ _
» Service provider
gualified human
network
talent

Important Competitive
Internal market

Strategic _
_ Metropolitan
location and _ _
guality of life

connectivity



We managethe Bogotabrandto focusonthe O A (nmi&j@r attributes
andlandmarks

-x Viajes, nuevo aeropuerto m Transmilenio

Centro de negocios, Multicultural, inclusiva

jl\ sectores financieros

Compras, alta costura, Circulo
4 de la Moda de Bogota




Sinceour September2013launch the brand hasbeenpresentin

major events
artBO ' Semana Global del Emprendimiento
s
" BOGOT/\
- - ﬂ:p' ien
25 AL 28 DE CCTUBRE DE 2013 CORFERIAS . er renger
V Encuentro Nacional
- de Emprendimiento
Conozca mas mTA

BOGOT/\

. :
El evento sobre biotecnologia \‘
mas importante de la region e

9 - 10 de diciembre de 2013

Seminario de arquitectura latinoamericana
Conozca mas . ‘

bi®latam I
Partnering & Conference 2013 ?‘E{]dr
AN EESTE éXE;EJ Del 2 al 4 de octubre

-“ BOGOTA
o2 2 lE.
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V Bogota has a workforce of over 4 million people of which 69% are between 16 anc
years old.
V 100,400students graduate every yefiom 115 postsecondaryeducationinstitutions.

V Financial hub for Colombia and the Andean region
V 8" best city in Latin America for doing business (2013).

V5,016 parks.
V 14 wetlands.




