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The first week in June 2018 proved a significant and 
impactful day for most CSR leaders as they came together to 
focus on one single purpose, to inculcate strategies to make 
shared-future a reality.  The International CSR Summit 2018 
had drawn unprecedented participation from government, 
international organizations and civil societies that gave deep 
and call-for-actions sharing, the diversified crowd includes 
delegates from 15 countries representing their organizations 
and key economies. 

The era of CSR is proliferating, and companies increasingly 
have the knowledge and resources for having initiatives in 
place, and they plan their practices in a manner which is 
compatible with the latest CSR development. But despite 
this multitude efforts of being more sustainable, the greatest 
challenge today is most programs driven is still neither 
strategic nor well supported, and meaningful targets have 
not been met. In other words, the current level of progress 
is not enough. 

Themed “Building A Shared Future”, ICS 2018 emphasizes on 
business needs to lead “Transformational Change” to combat 
the most urgent issues threatening people and planet to 
reach a “Shared Future” – we echo the ethos of Davos where 
the World Economic Forum talked about “Creating a shared 
future in a fractured world”, we have to collectively look into 
Asia’s context to secure inclusive growth through greater 
collaborations to overcome urgent sustainability threats of 
our times. Asia has a significant role to play to secure a future 
that is liveable and sustainable for the next few generations 
to come.  

In the following pages are some key takeaways from the 
audacious sharing of CSR thought leaders and visionaries. 
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The summit notably began with a series of 
opening addresses, first from Dato’ William 
Ng, President of Enterprise Asia. He urged that 
CEOs must play greater roles in sustainability 
to ensure regulatory compliance, creating 
greater value, protecting the company’s 
reputation and continue profitability. He called 
business leaders to step up and collectively 
tackle complex sustainability challenges of our 
times. The next speech was by Title Sponsor 
Universal Harvester Inc, Dr. Milagros O. How, 
President and CEO was adamant that this 
generation needs to create a safe and sound 
future for the next generation, but it need not 
be done at the expense of the environment, nor 
be purchased at the cost of destructing nature 
and life.  She echoed the theme of shared 
future, that it is a shared responsibility to 
preserve and protect the world for our children, 
securing food, foundation and faith. 

The next address was by Felicitas Agoncillo-
Reyes, Assistant Secretary, Department 
of Trade and Industry Philippines. She 
represented President Rodrigo Duterte to speak 
about inclusive business in the Philippines, 
the government has a clear goal in reducing 
poverty incidence from 21.5% to 14% by 
2022 and is continuously promoting inclusive 
business models. The government is providing 
physical incentives to companies who would 
like to register their inclusive business plans 
that blend social impact and profitability to 
help lift people out of poverty.  “We consider 
those at the lift people out of poverty. We 
consider those at the bottom of the pyramid 
not as beneficiaries but as partners for the 
growth of the country while achieving a better 
quality of life”. 
  

Opening highlights of the 
International CSR Summit 2018: 

Building A Shared-Future



The rising tide of global challenges sweeping over the planet and over its people led Cheryl Maley, President and Managing 
Director of Novartis to strongly believe that the current level of progress is not enough and companies need to be in constant 
pursuit for transformational innovation across business and industry, especially when we are confronted with the ever-changing 
economic and political environment in which we operate. Cheryl kickstarts the summit as the first keynote clearly stating 
that at the current pace, the efforts will not be not enough to meet the SDG targets by 2030. These efforts include targets 
in reducing deaths due to the four mains noncommunicable diseases or NCDs—cardiovascular disease, cancer, diabetes or 
chronic respiratory disease. 

Deliver Concrete Solutions

And so Novartis came up with concrete solutions to meet 
the SDGs. “As part of our commitment to Transformational 
Change and meeting the SDGs, we joined three other major 
biopharmaceutical companies in groundbreaking public-private 
partnerships, we partnered with the Philippine DOH, provincial 
government of Palawan and other local government, the Bill & 
Melinda Gates Foundation, and Johns Hopkins University”. The 
partnership project involves adapting medicines prices to the 
purchasing power of low-income populations to improve access 
to medicines, as well as health systems to enhance disease 
management. 

Unleash the Power of People  

To spark Transformational Change, Novartis believed that the 
‘Unboss’ culture and Servant Leadership mindset will empower 
people to deliver excellent performance. “As servant leaders, we 
need to focus on the needs of each member of our team and how 
we can help them succeed and do their best work. Especially 
the millennials, who can contribute the best ideas in a very 
competitive world”.

TRANSFORMATIONAL 
CHANGE ACROSS 
INDUSTRIES

“Our ambition is to be a catalyst for positive change 
and the leader in environmental sustainability. We will 
drive sustainability through our own operations and 
ultimately across our value chain”. 

Cheryl Maley
President and Managing Director, Novartis



10 Principles of UNBOSS   

This means working harder to rebuild the trust of patients, 
healthcare providers, and society as a whole. Novartis believes 
in operating with the highest level of value, compliance and 
integrity. This means finding new ways to expand patients’ 
access to their treatments and pricing products responsibly. 

Returning more to society than taking means taking to heart 
the best interests of patients, healthcare professionals, and 
society. “The future of medicine will continue to be defined by 

ground-breaking, transformative moments, not incremental 
improvements. I am proud to say that Novartis has played an 
important role in many of the great medical breakthroughs 
of the modern era. However, if we are to continue to play 
that leading role, we have to constantly challenge ourselves 
to make bold, strategic bets, and move past challenges and 
failures towards transformative innovation.” (Quote Novartis’ 
CEO Dr. Vas Narasimhan)

Changing tomorrow through our actions today

Focus on purpose 
rather than profit.

Become a great place 
to work and attract the 

best people.

Get rid of rigid pay 
scales and bonus 
schemes -  as well 

employees who 
care about such things.

Strengthen dialoque 
throughout the 

organization through 
the use of

social media.

Dissolve the old hierarchy 
and encourage everyone 

to work together.

Step aside and let your 
co-workers

take the lead.

Involve people 
outside your company 
-  also in research and 

development.

Transform your 
business into an 
unlimited social 

network.

Turn customers 
into partners and 

advocates for your 
cause.

Tolerate mistakes and 
talk openly 

about them.



Rapid industrialization and economic growth also meant inequality and poverty are occurring at the same time, with the escalation of 
social challenges, communication and collaboration are key. Laetitia Lienart, Vice-President of Corporate Citizenship, Credit Suisse 
called for collective impact as social commitment. Not one single organization can achieve great impact at scale. Businesses 
need to pull resources from different sectors and different partners, bringing together wide range of stakeholders with different 
expertise. 

Laetitia identified the stakeholders and they are the private sectors, governments, service providers / NGOs, / implementors, 
academia, and they all play key roles. 

Backbone Organizations 

The key characteristics to a successful collective impact 
partnership involve the following attributes: Effective 
governance and infrastructure (backbone organization). 
Laetitia suggests developing backbone organizations to 
run your community projects and act as a secretariat for the 
business. It convenes to all stakeholders their responsibilities 
and roles such as communication, reporting, business aligning, 
monitoring and evaluation, and members of such organization 
will go onto the field to identify the most potential projects, 
and engage with the communities and schools to build social 
projects. 

Building Trust 

Credit Suisse is an innovator in leading collaborative efforts 
to improve educational outcomes for disadvantaged children 
and youths across APAC that includes Malaysia, Hong Kong, 
Singapore, Indonesia, India. Laetitia stressed as a business who 

is working on CSR, do not underestimate the time needed to 
build trust with the communities, she encourages knowledge- 
sharing sessions with all the backbone organizations 
occasionally to connect the dots, ensuring the best time to go 
ahead with funding or community projects. 

Funding 

Laetitia admitted getting funded may be a challenge, she 
suggests that companies may approach their own clients, 
and from there they may be referred to other partners. She 
urges companies to start small, no matter how small a team 
they have, and set up backbone organizations to reach out to 
potential funders. Laetitia asks to leverage on own networks 
during the first stage, other funders will come onboard when 
they see the first stage of results. Laetitia urged for government 
partnerships to ease the funding process.

LONG TERM, 
TRANSFORMATIONAL 
CROSS-INDUSTRY 
COLLABORATIONS

“Backbone organizations are very important for 
Collective Impact implementation. Its main role is to 
go into the field to identify what are the most potential 
projects, and to engage and build trust with the 
community, and reach out to potential funders”.

Laetitia Lienart, 
Vice-President of Corporate Citizenship, 
Credit Suisse



Government Partnership

Why is Goverment involvement important?
	 Contributeds to lasting change and sustained impact of social sector initiatives (driving 

local ownership)
	 Uses evidence of successful educational interventions to design new or change existing 

education regulations and policies
	 Encourages participation from all sectors and active collaboration.

Scaling

Reach and influence 
to adopt/scale up 

successful programs

Structure

Financing backbone 
of Collectives
(50% or 100%)

Goverment role

Access

Involvement of multiple 
goverment departments 

to facilitate success

Funding

Funding and 
co-funding 
programs



In this panel discussion, four experts got together to discuss creating long-term value. Datuk Seri Dr. Victor Wee, Former Chairman 
of Tourism Malaysia, moderated the discussion and he talked about value creation model that connect CSR objectives with long 
term macro drive, which involves input, their business models and output from companies. Dr. Wee further commented in order 
to create long-term value, we need to track impact on local communities, environment, creation on human capital, on business 
conduct. Strategic objectives need to be set up, processes aligned, so they are measurable for us to track, and its crucial to monitor 
achievements continuously against targets and milestones. 

Dr. Niven Huang,
Regional Leader, Kpmg Sustainability 
Services In Asia Pacific, Taiwan

Reese Fernandez-Ruiz
President & Founding Partner, 
Rags2riches, 2010 Young Laureates

Nisha Menezes
Regional Social Impact 
Manager, Grab

Datuk Seri Dr. Victor Wee
Former Chairman, Tourism Malaysia, 
Advisor To Enterprise Asia

REACHING A SHARED-FUTURE BY 
CREATING LONG-TERM VALUE



Intangible Assets: 

 80% of listed companies, their market value comes from Intangible Assets
 Dr. Niven Huang asks to look at risk management of sustainability, at government, trust, 

reputation, innovation capability, stakeholder end game, supply chain management, 
in combination, these will be the eventual intangible assets. 

 According to World Economic Forum, 60% of the pressing risks came from disasters 
caused by climate change, issues that lead to water supply problems, serious damage 
to agricultural and industrial productions, healthcare issues, poverty, diseases, etc. 
Dr. Huang asks businesses to integrate environmental and social issues into their 
financial performances and business strategies, developing bridges among the 
business activities such as operations, CSR reports, philanthropy actions, etc, to 
develop strong relevance to the core competencies especially products and services 
of the company. 

 Develop concrete and practical linkage between the operations, products and 
services with SDGs. We need to evaluate the company through value, integrate social 
and environmental aspect into the company through value evaluation. 

 Prioritization: Identify what products and services your company is supplying, target 
the audience, consumers, country, market, key buyers, and identify the impact 
associated with these components. 

Back To Community: 

 Sustainability and giving back to community have to be achieved intentionally, Reese, 
founder for Rags2Riches confirmed it won’t happen by accident, to be inclusive is 
intentional. 

 All businesses have supply chains, have the resources to dispose towards social 
actions. We need to think what we are doing as a business, and how can we do more, 
and reach out to those who we deem unreachable, or those that are not part of the 
economy. 

Scaling Up:

 Social enterprises are attracting especially millennials to work for them. Such social 
enterprises shift the bottom of the consumption pyramid as they lift the people out of 
poverty, but remain the issues of lacking governance, management and experience 
scaling up their solutions. Multinationals have scale-up resources to meet the needs 
of the society; smaller enterprises have scale-up solutions but they need the support 
and resources to continue their sustainability endeavours. 

 No business is silo in a vacuum, in a bubble, the way forward is to work with each 
other; multinationals can work with social enterprises in partnerships. As more 
millennials are selecting this as career option, they also need mentorship and support 
to put their ideas forward.  

The Panellists’ 
Perspectives 2018:



Although there was significant accomplishment achieved 
on the past decade on women’s rights, gender inequality 
remains, and this is even exacerbated by poverty, impact of 
climate change, conflicts and wars, as well as globalization. 
In terms of driving women economic and empowerment, 
Maricel Aguilar from UN WOMEN Philippines felt adamant 
that it is important to recognize the feminization of poverty at 
the household level as this affects the level of participation at 
the economic, social, and political spheres.

There is also the question of who bears the responsibility 
for progress or failure. While it is governments that have the 
primary responsibility for implementation, there are a plethora 
of actors who play a role in implementation, including the 

United Nations, international financial institutions, the 
private sector and civil society. Maricel was indignant 
that private businesses, for example, are not signatories 
to international human rights standards or to international 
normative agreements such as the 2030 Agenda, nor align 
with the objectives of sustainable development and gender 
equality. Corporate investments in mining or agriculture, for 
example, have led to large-scale land dispossessions and the 
displacement of women in rural areas in South-East Asia and 
sub-Saharan Africa, undermining women’s property rights 
and reducing food security. Similarly, millions of women 
experience dangerous and insecure working conditions along 
global value chains in many industries, including agriculture 
and manufacturing, which threaten their safety, health and 
well-being. 

Maricel explained that we need a number of voluntary 
initiatives to encourage the private sectors to align its action 
with international standards around human rights and gender 
equality. For example, the Women’s Empowerment Principles 
(WEPs) explicitly recognize the responsibility of businesses 
for women’s right to work and rights at work— including fair 
and equal treatment, occupational health and safety, training 
and professional development, and support for women-
owned enterprises, the need to move towards a global set of 
binding rules on business and human rights is increasingly 
recognized. 

If women are poor, 
domestic violence easily 
exist, and with that we 
cannot expect women to 
significantly contribute 
to social and national 
economy.

THE ROLE OF WOMEN 
IN THE RISING 
INTENSITY OF SOCIAL 
RESPONSIBILITY 

“Leaving no one behind is a matter of social justice and 
critical to creating inclusive societies and sustainable 
economic trajectories”.

Maricel Aguilar
National Programme Analyst, 
UN WOMEN Philippines



WORKPLACE WELLNESS
Ensuring workplace wellness is the corporate social 
responsibility for the employees, and most of us are 
increasingly aware of the need to cultivate employee 
wellbeing at work. Alfred Wong, Head of Certification of 
the Global Wellness Council identified that having a smoke-
free workplace is health promotion activity and should be 
to support and promote healthy behaviour in the workplace 
as many adults’ time is spent in the workplace. “Many 
diseases experienced in a workplace are preventable. Healthy 
employees make a happy workforce, happy workforce makes 
workplace a happier place to work in”.

COST REAL MONEY
Alfred quoted from a study done in Sweden, smokers on 
average take 11 more days of sick leave annually relative to 
their non-smoking colleagues. Lower or loss of productivity 
due to cigarette breaks. Each smoker on average smokes 6 
cigarettes perday at work, a break lasts about 10 min.

ENSURING SUCCESS OF A SMOKE-FREE WORKPLACE
Alfred urged to implement a smoke-free policy in the workplace 
as CSR initiative, and assured that it is not difficult at all. It 
has to be a vision and commitment by the management and 
board, to view it as a behavioural change in the long term, 
inclusivity is intentional.

Alfred suggested a three-pronged approach (E.A.S.) when 
company wants to start a smoke-free workplace:

4 EDUCATE 
 making 

awareness of 
the danger of 
smoking and 
exposure to 
second-hand  
smoke.

4 ACT 
 carrying out 

the smoke-free 
policy.

4 SUPPORT
 providing 

assistance 
to encourage 
smokers to 
quit smoking.

Alfred prompted wellness is more than just about individual 
wellbeing, it also concerns socials and community wellbeing.

BREAkING BARRIERS TO 
SMOkE-FREE WORkPLACE - 
SUSTAINING A SAFE AND 
HEALTHY ENvIRONMENT 
IN THE WORkPLACE

“Employee Wellness is social responsibility by the 
corporation for its employees, healthy employees make 
a happy workforce”

Alfred Wong
Head of Certification, Global Wellness Council

WOMEN’S EMPOWERMENT PRINCIPLES

1.  Establish high-level corporate leadership for gender equality
2.  Treat all women and men fairly at work-respect and support human 

right and nondiscrimination
3.  Ensure the health, safety and well-being of all women and men 

workers
4.  Promote education, training and professional development for 

women
5.  Implement enterprise development, supply chain and marketing 

practices that empower women
6.  Promote equality through community initiatives and advocacy
7.  Measure and publicity report on progress to achieve gender equality

Women scavenge for coal to sell on 
the black market under extremely 
dangerous conditions

Women’s land rights and 
food security in rural areas



There are 47% poor communities living with less 
than 1.25 dollar per day, ASEAN and AICHR had 
helped reduce from 47% to 14%. But the 14% is 
equivalent to 88 million in population which is still 
marked in poverty. 

Human Rights and Business Impact 

H.E. Leo Herrera-Lim from Foreign Affairs and AICHR is an 
advocate for Human rights, he presented that there are 
ways where business can deliver innovation and services 
that lessen the inequalities that the gap experience in 
vulnerable sectors. If not looked into, it is possible for certain 
businesses to destroy people’s way of life, exploits workers 
and communities. 

UN Guiding Principles on Business and Human Rights 

Leo Herrera-Lim went on to explain in which AICHR came up 
with the guiding principle on business and Human Rights. One 
of the main instruments AICHR is promoting is the convention 
against trafficking of women and children protection n 
promotion of rights of women. 

ASEAN Charter, AICHR, and the ASEAN Human Rights 
Declaration (AHRD) compliments the UN 2030 agenda for 
sustainable development, or SDGs, ex: “Paragraph 4: The 
rights of women, children, the elderly, persons with disabilities, 
migrant workers, and vulnerable and marginalized groups are 
an inalienable, integral and indivisible part of human rights and 
fundamental freedoms.” 

Women in Microenterprise

On the aspect of microenterprises, most women are employed 
in micro and small enterprises, whilst small and medium 
enterprises have the potential to grow to become large 
enterprises, microenterprises mostly do not grow to become 

medium enterprise as the products targeted are local and 
low-income consumers, and other consumers preferred the 
medium and large enterprises products and services. Women 
are mostly found in microenterprises, these are categorized 
as low capital, low skills, simple technologies requirements, 
businesses in these categories have low entry and low exit 
buyers and classified as the low income generating activities. 
Majority of Women Entrepreneurs were drawn by “push factors” 
such as poverty, unemployment, the need for more cash to 
support families on daily expenses and for emergencies. Leo 
further explained, the number of women that are motivated 
by the “pull factors”  such as the need for challenge, passion, 
urge to try something on their own, to be independent, for 
boosting or nurturing self-esteem, accounted for only one-
fifth of the respondence study. The development of SMEs 
across ASEAN is a great interest for promoting the economic 
empowerment of women, either through some ownership 
or employment, liberating the economic potential of women 
is a precursor for improving the economic performance of 
communities, countries and the world. 

AICHR Activities on Business and Human Rights 

AICHR provides a masterplan towards mainstreaming the 
right of persons with disabilities across the region. Leo asked  
to mainstream inclusivity in the business and enterprise, if 
a government or an enterprise put up a department only for 
women usually it is a dangerous step, that means women 
issues won’t be mainstreamed across government and nation, 
and only within that department, the same for persons with 
disability, ex: “Philippines’ social welfare and development, 
if we confine it only to that department, we may not able to 
mainstream and execute properly the rights of persons of 
disability, the overall plan of ASEAN is to mainstream inclusivity 
(persons with disability, women and indigenous people) 
across economic activities, otherwise we compartmentalize 
the actions that aim to help these vulnerable sectors.” 

BUSINESS AND HUMAN 
RIGHTS ECOSYSTEM 
(INCLUSIvENESS IN BUSINESS)

“If you see government or enterprise put up a 
department only for women usually it’s a dangerous 
step, that means women issues won’t be 
mainstreamed across government and nation, and 
only within that department”. 

H.E. Leo Herrera-Lim
 Assistant Secretary, Office Of The Undersecretary 
For International Economic Affairs, Department 
Of Foreign Affairs, Philippines



By now, we are familiar with transformational change, 
collective impacts, inclusivity and women rights, we know 
how crucial SDGs are to be integrated within our strategic 
business models. Next, another four faces for sustainability 
appeared on stage to talk about being a climate resilient 
economy and discuss the often times overlooked issues 
during collaborations. 

Dr. Naoki Adachi, Founder and CEO, Response Ability Inc., 
Mubina Asaf, Head Of Legal & External Affairs, British 
American Tobacco, Alexandra Tracy, President, Hoi Ping 
Ventures HK, Bai Rohaniza Sumndad-Usman, Founding 
President & Executive Director, Teach Peace Build Peace 
Movement Inc., discussed in the panel discussion moderated 
by Lt. General Sudhir Sharma, advisor for Enterprise Asia, on 
creating a climate resilient business. 

DR. NAOKI ADACHI
FOUNDER AND CEO, RESPONSE ABILITY INC.

EXECUTIVE DIRECTOR, JAPAN BUSINESS INITIATIVE FOR BIODIVERSITY,
 

Natural catastrophes take place almost everywhere, with this the economic loss escalate at 
an alarming rate, Dr. Naoki identified the economic loss will become as big as our global GDP 
by 2050. We must take time to reduce our carbon emission, just zero carbon is not enough, 

we have to make it minus-carbon emission. 

Dr. Naoki identified in order to achieve the 2-degree target, there are 3 
mitigation majors: 

 Reduce carbon dioxide down to zero by 2050
 Science based target (SDGs)
 Adaptation: we are affected by climate change daily, hence we need 

to increase our resilience. In order to make this change, flexibility is 
needed, which is in turn being resilient and robust.

4R: Conditions to increase Resilience (of organizations)
 Resourcefulness
 Resourcefulness
 Redundancy
 Rapidity

On the other hand, Dr. Naoki said for certain companies they may not 
need to depend on new technologies as there are alternative ways, 
but need to be very diverse around challenges, and actions need to be 
taken immediately. Examples of alternative measures to combat climate 
change opposing latest technologies such as the following to carbon 
reduction: 

Insights from Dialoguers:

Nisha Menezes
Regional Social Impact 
Manager, Grab

GREEN INFRASTUCTURE

RAIN GARDEN TO ABSORB FLOODING WATER

Moderator:
Lt. General Sudhir Sharma
ADVISOR, ENTERPRISE ASIA / FORMER QUARTERMASTER GENERAL, INDIAN ARMY
 
The Lt. General led the panel discussion discussing the dramatic effects climate change has on 
our water and climate, and how it creates imbalance and accelerate poverty. “Can technology help 
us to bridge this gap between climate change effects and sustainable development goals, UNFCC 
believe this is achievable, we need to look at ways to reduce the effects of climate change in Asia 
particularly”. 

CREATING A CLIMATE RESILIENT 
BUSINESS: WHERE WILL WE END



MUBINA ASAF
HEAD OF LEGAL & EXTERNAL AFFAIRS, BRITISH 
AMERICAN TOBACCO, BANGLADESH

ALEXANDRA TRACY
PRESIDENT, HOI PING VENTURES HK,
HONG KONG

Alexandra shared about Data partnerships. data is privately 
owned by private companies, this is where partnership comes 
in to use that data. Alexandra gave an example of UN making 
partnership with twitter to use all real-time twitted data 
(tweets) to help to inform their decision making around social 
development and disaster relief. 

Technologies also allowed the rise of mobile payment and 
e-commerce, allowing poor farmers from rural areas in china to 
sell their products in Taobao platform and to alleviate poverty. 
She continued with how satellite imageries of deforestation 
and land use, weather and climate data and these are fed 
to farmers to predict disasters. Blockchain can be used to 
increase transparency in supply chains. 

Most of the capital have to come from investors, and she 
identified that most of these have to come from private 
sectors. Alexandra urges for governments to put in place 
the kind of policies and regulations that the private sectors 
feel secure to invest money in, but at the same time these 
investors also have to demonstrate to government that they 
are supporting their national priorities, NDS or other poverty 
alleviation initiatives and other policies. 

Mubina shared about the 3 SDG-aligned CSR initiatives in 
Bangladesh: 

 Deforestation. 
 Solar energy. 
 Water filtration plants. 

Government needs support from private sectors to overcome 
the global challenges. “we must have a collaborative attitude 

to reach where we want to reach, the collaborative attitude 
that the government needs from the private sectors”. In 
Bangladesh, the private sectors are also proposing changes to 
the government in the laws as there are certain laws that are 
not conducive for CSR initiatives and activities. “Multinationals 
and local businesses must support government in its 
initiatives in SDGs, national agenda, strategic plans, and at the 
same time aligned with the companies’ pillars”. 



The culture of peace lands in accordance to UN, living 
harmoniously with one self and others in natural environment 
is the aim of Teach Peace Build Peace Movement Inc. Their 
peace-hero principle is to continuously teach the children the 
culture of peace and resiliency to ensure sustainability and 
transfer what we want in our community especially on the 
aspect of human behaviour. 

  Climate-driven conflict lands approach – climate change 
is a threat to global security, Bai called for emphasis 
to secure the future and protect the young generation. 
Ex: farmers in Philippines community commit suicides 
because there is nothing to feed their family caused 
by drought. There are poor farmers in agricultural 
communities tempted to join violent groups or accept 
money in exchange for their children to join their 
groups only later found out its violent education. “how 
can businesses contribute to raising a generation of 
peacebuilders in response to climate change as a threat 
multiplier?”  

  Preparedness with sensitivity vs reactive approach – 
when the community is facing threats, conflicts and 
violence, private sectors need to do conflict analysis and 
comprehensive assessment to design a plan that is really 
appropriate to what the members of the community 
are experiencing, their needs and also sensitive to 
their religion and culture, these will contribute to the 
company’s consequence matrix. “With much emphasis 
on respect to the context, religion and culture of the 
community”. 

  Sense of family approach - creating venues to have 
dialogues with different sectors especially with the 
grassroots communities, with help given to them and 
“to constantly monitor and update your existing program 
and resources”. 

BAI ROHANIZA SUMNDAD-USMAN
FOUNDING PRESIDENT & EXECUTIVE DIRECTOR, 
TEACH PEACE BUILD PEACE
MOVEMENT INC



Long Term, 
Transformational 
Cross-Industry 
Collaborations

Dr. Eugene Chien, the Former Minister Of Foreign Affairs And 
Minister Of Environment for Taiwan,and now the ambassador 
and chairman of Taiwan Institute of Sustainable Energy, gave 
examples of global opportunities, such as water technologies 
and water management are good business in this century. 
Rapid industrialization and economic growth cause the need 
for extra water consumption. Dr. Chien suggested alternative 
thinking for food and water production in whichever country 
we are in. He used protein as an example that it is not easy 
to produce hence UNFAO promotes insects as food source 
to ease food shortages. In the Netherlands, there are insects’ 
farms with space of only 1000 square feet breeding insects 
as an extra source of protein food, it also can be a food source 
for livestock. 

 In Taiwan, the government has been promoting the concept 
of i-Farming, in order to solve the problem of land space 
by using the concept of vertical farm. It is a controlled 
environment with clean room element. Artificial sunlight 
and oxygen infused water provide enough light and improve 
nutrient delivery to the plant root. I-Farming also creates 
healthier food for the citizens. 

Solar energy + mobile phone = new opportunity, especially 
in India and Africa, solar energy creates enough electricity for 
their people’s phone usages, and this is a new business model 
for private sectors. 

Reimagining plastics: plastic bottles recovered from the 
oceans were a source for jersey production for football teams. 
Coupled with coffee grounds, as coffee is able to reduce 
odour, act against UV and soften fabrics. Plastic bottles and 
coffee grounds were manufactured into jerseys for various 
teams in World Cup 2018. In 2019, Taiwan has a production 
goal of manufacturing 25 million pairs of woven shoes. 

UNFCCC identified 60 biggest market opportunities related to 
delivering the Sustainable Development Goals (SDGs). There 
is a strong business case for sustainable development, it 
opens up new opportunities and big efficiency gains. That’s 
why sustainable companies are thriving and delivering 
attractive returns to shareholders. 
 

Solar energy in Africa
Circular Economy 

DISCOvERING GROWTH 
OPPORTUNITIES WHILE 
ACTIvATING SDGS FOR 
FUTURE STRATEGY AND 
SUCCESS

“There is a strong business case for sustainable 
development, it opens up new opportunities and big 
efficiency gains”.

Dr. Eugene Chien
 Former Minister Of Foreign Affairs And Minister Of 
Environment for Taiwan, Advisor to Enterprise Asia

i-Farming



Akzo Nobel’s Societal Impact programs are an active expression of the company’s purpose to make people’s lives more liveable 
and inspiring especially with rapid urbanization over the years. Jun de Dios, President Director of Akzo Nobel Decorative Paints 
took the stage sharing their aim and vision is to create and build a sustainable future for the generation to come, to keep cities 
vibrant and colourful to live in. 

The social programs which the Akzo Nobel team operates STRIVE to create a positive and sustainable impact on the lives 
of people where we live and work, “We do not count as CSR if our employees don’t participate. We encourage and empower 
employees to help the local community by giving hands-on support, sharing knowledge and using their skills and expertise”. 

“We do not count as CSR if our employees don’t 
participate. We encourage and empower employees 

to help, share knowledge and use their skills and 
expertise for social good”.

Jun de Dios
President Director of Akzo Nobel Decorative Paints

COMPANIES AS CATALYSTS
OF SOCIAL INNOvATION 

FOR A BETTER 
SHARED FUTURE

Jun went on to share the guiding principles Akzo Nobel relied 
upon for their sustainable initiatives: 

#1 It’s about the people 
The human cities project is about making lives more liveable 
and inspiring through co-creation with residents of urban 
environment. It celebrates the creativity and energy of people 
all around the world.  

#2 It starts with a challenge
To convey an emotional message we focus on the effect of 
our projects on the people involved.  Our projects are a quest 
that sets out to resolve the challenges that urban communities 
around the world face. To set the scene, our story begins with 
the challenge at hand. 

#3 It’s about the adventure of co-creation
We are supporting the ones who are already making a 
difference and we celebrate their energy and creativity. Every 
project is an exchange where we also learn. 

#4 AkzoNobel products 
We are not the ones explaining the corporate relevance of the 
projects we do. We are not the ones to cut the ribbons. We are 
the ones holding the spades and getting our hands dirty in our 
efforts to show how urban communities around the world can 
be made more inspiring and liveable.  

#5 Its not done
Our projects are never really done. They form the starting 
point of a bigger movement that energizes urban life. Our 
projects set the scene for future days to come. Our projects 
are future tense.



1. WE NURTURE YOUTHS

 AkzoNobel and SOS Children’s 
Villages are joining forces to 
use education and renovation 
to drive a positive impact on 
youth unemployment, organized 
a graduation ceremony for 60 
young productive individuals!

4. COLOUR OUR COMMUNITY

 Micro Galleries to develop an 
open-gallery in the Kampung 
Kecil in Jakarta, to support the 
sustainability of local talent and 
uplifting communities.

5. AID TO MEDICAL SHIP

 The company’s Marine Coatings 
business supplied its high 
performance Intersleek hull 
coating to volunteer group Youth 
With a Mission (YWAM), who 
operate the ship.

6. BRIDGE OF HOPE

 The company’s Marine Coatings 
business supplied its high 
performance Intersleek hull 
coating to volunteer group Youth 
with a Mission (YWAM), who 
operate the ship.

2. PRESERVING HERITAGE

 AkzoNobel is helping cities to 
overcome the many challenges 
they face to deliver a stronger 
sense of community purpose, 
pride and happiness. Part of its 
manifesto is to help conserve 
urban heritage, as it represents a 
collective identity and should be 
preserved in order to make the 
past a part of the future.

3. SUPPORTS EDUCATION

 AkzoNobel utilizes the power of 
color to inspire autistic children 
in Ho Chi Minh City, Vietnam. 
AkzoNobel adds color to the lives 
of children at the ‘Association of 
Early Intervention for Children 
with Disability’ in Muscat, Oman 



It’s no longer competition, its collaboration

Titon is a supporter for Collective Impact strategy and called 
for a more eco-system approach, urging businesses to do 
broad cross-sector coordination. “What are the different 
capabilities out there and how can we partner with them to 
have a stronger effect? It’s the common goals we should look 
at, working together towards the same goals and measuring 
the same things”. Having cross sector alignment and learning 
across organizations, it’s no longer competition and its 
collaboration. All players in the eco-system, government, 
academic, civil society have to coordinate together for the 
goals. If we want to achieve Collective Impact that the SDGs 
required, Titon introduced five pre-conditions: Common 
agenda, shared measurement systems, backbone support 
organizations, mutually reinforcing activities, continuous 
communication. 

Smart Partnering 

Titon gave an example of Jollibee looked for win-win solutions, 
as a business they need profit but they also looked at how to 
bring in the bottom of the economic pyramid. So they sourced 
directly from small holder farmers with guaranteed price and 
farmers have to provide guaranteed quality, a sales channel is 
created for the poor farmers to sustain their living. 

From competition to uncommon collaborations 

Companies like Telcos, social media platforms, transportation 
and financial industries, accumulated a wealth of data for 
marketing and product development, “but how do we also 
make it accessible to the development of community, 
to create common and social good, the data will be an 
incredibly powerful instrument for social development”. Ex: 
Orange Telecom in Senegal used their mobile phone data to 
look at citizen’s movement pattern and corelate with their 
health sector, and identified where malaria outbreaks were 
happening, and predicts where malaria outbreaks are likely to 
happen and public sector will able to use the data to precision 
preventive services and frontline health services. This is an 
example of how private sectors collaborate with government 
for the greater good. 

Doing well and doing good

Titon called for businesses to start strategizing their inclusive 
business model to be integrated into their organizations. 
Pricewaterhousecooper did a survey with the companies 
including multinationals where they think they can make the 
biggest impact and get the biggest return in terms of their 
business related to the SDGs. 

Long Term, 
Transformational 
Cross-Industry 
Collaborations

SHARED FUTURE, 
SHARED GOALS

“We must look at things at an eco-system approach, 
work towards the common goals, having cross sector 
alignment and learning across organizations, it’s no 
longer competition, its collaboration”. 

Titon Mitra
Country Director, United Nations Development 
Programme Of Philippines



An example of clean water project by Manila Waters, Goal 6 clean water & sanitation is not even a priority 
according to the businesses, but adopting the right business model means that it should be sitting in the 
top right of the chart. Titon once again stressed the importance to collectively map where the business’ 
investments are, and start to share knowledge, experience on business models that bring in the bottom 
of the pyramid into the value chains. 

According to the chart indicated below, companies may have biases towards certain SDGs. 

SDGs: Business Impact and Opportunities 
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Decent work and
economic growth

Industry, Innovavtion and infrastructure

Climate action

Responsible
consumption and
production

Affordable and clean energy

Good health
and well-being

Quality education

Gender equality

Clean water and sanitation

Sustainable cities and communities
partnerships for the goals

Reduced inequalities

Life below water

Life on land
Zero Hunger

Peace and justice Strong Institutions
No Poverty
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